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Abstract: This article reveals the essence and importance of marketing strategies aimed at
expanding the trade in handicrafts. The article also presents a classification of the most used
marketing strategies in enterprises in the handicrafts market.
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In the following years, a number of laws and resolutions have be ted by the Presidente
and Gove t of the Republic of Uzbekistan in order to support theﬂal craft sector.
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and apMport representatives of the field in every possibl e last five years
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So to achieve the above goals, craft products enterprises will be able to form sales volume
and demand if they use the following marketing strategies:

- There are several elements that affect the use of digital marketing in the craft. Craft businesses
face other marketing challenges due to” agility " such as changes in consumer desires and tastes,
inaccuracies in advertising and advertising, unpaid pricing, and exploitation by intermediaries[5].
Today, all social groups are active on the internet, where they share their feedback with everyone.
Therefore, researchers seek relevant information on social networks, blogs, forums, reviews and
other resources and determine the wishes and needs of customers. This describes the analysis and
evaluation of data from and through the World Wide Web, a digital marketing study. This is done
using digital data processing from manual data collection analysis to artificial intelligence[6].
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- account-bassed marketing (ABM) — involves the development of marketing activities for specific
customers who decide to purchase the product[3].. ABM is a system for searching and working
with specific people who make decisions. When developing a policy for the sale of National
Handicrafts, it is possible to attract customers based on the use of the ABM type of marketing;

- SEO is a key part of digital marketing. The reason is that humans do trillions of searches every
year, with products and services primarily commercially sought. Searches are the main source of
digital traffic for brands and also complement other marketing channels[7]. However, over the past
few years, search results have been evolving to give users more direct answers and information,
which is more likely to keep users on the results page instead of taking them to other sites. It should
also be borne in mind that features such as rich results in search results and knowledge panels can
increase visibility and give user |r-on the company in direct results[8].

- Social media g (SMM) is a concept that is v
this marketing m companies will be able to make their b
more potential mers, and consequently increase sales[9]. A the benefits of a well-
formed SMM egy are important factors such as increasing bran ition, attracting new
customers and raising conversions to a higher level[7]. f

In co , the use of modern advertising tools guarantees the implementation of the
compMet on the bqsis of the use of various sites in the andicrafts, each
crafts a brand for his natlonal products after the creati nd, it is possible
to increase the demand for National Handicrafts products based on content advertising. It is
managing the
s, as a result of
ent in National
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